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67,340 44%

Visito
rs in

ternational
85,128 56%

Visito
rs G

ermany

93%Overall satisfaction 

level among visitors

1,476 72%

Exhibitors international

566 28%
Exhibitors Germany2,042 TOTAL

152,468 TOTAL

The Society for Voluntary Control of
Fair and Exhibition Statistics (FKM)

ISH 2023 – Number of  
visitors and exhibitors



Heat generation, heating 

systems, heat transfer

Installation technology

Refrigeration, air-conditioning & 

ventilation technology

Software solutions

Heat distribution

Tools &mounting materials

Bathroom experience

System, room & building automation,

energy management, 

measuring & test equipment

34%
36%

33%

18%

27%

20%

41%

12%

ISH 2023 – Areas of interest 
of visitors
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Netherlands 7%

Italy 6%
France 6%

Switzerland 5%

China (People’s republic) 5%Belgium 5%

United Kingdom 5%Poland 4%

Austria 4%
Turkey 3%

154 countries

Visitors from

ISH 2023 – Top 10 origin 
of international visitors
In % of total visitors from abroad  
(44% international visitors)



Self-employed

entrepreneur

20%
CEO /Director

12%
Head of divison,

works manager

9%
Departmental /

unit head

12%
Employee

24%
In training

16%
Other

7%
Occupational sta

tus of tra
de visito

rs

Other *

20%

Skilled trades

30%

Industry

17%
Retail

10%

Utilities, building /

Construction /

real estate

7%

Local authorities /

municipal facility

1%
Engineering /

planning office

7%

*incl. 3 % universities,

research institute

ISH 2023 – Visitor structure by 
business sector

8%
energy services



Seeing / getting to know

different product versions

28%
Comparing

competitors

25%

Seeing / getting to 

know new products

45%
Increasing specialist

knowledge

42%

Gaining an overall impression 

of the market situation

24%
Initiating new

business connections

23%
Cultivating existing

business contacts

23%
Finding new cooperation

partners/suppliers

22%
Networking /

exchanging information

18%
Preparing for buying

decisions / Making purchases

9%
Promoting own products /

services

7%
Professional (re)orientation

and job search

5% Decisive

20%
Advisory

20%
Contributory

20%
notinvolved

40%

Influence on 

purchasing decisions

ISH 2023 – Trade fair visit objectives 
of visitors
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